University of Kentucky

UKnowledge
Law Faculty Popular Media

Law Faculty Publications

11-2018

Getting Visual
Michael D. Murray
University of Kentucky College of Law, michael.murray1@uky.edu

Follow this and additional works at: https://uknowledge.uky.edu/law_facpub_pop
Part of the Legal Writing and Research Commons

Right click to open a feedback form in a new tab to let us know how this document benefits you.
Repository Citation
Murray, Michael D., "Getting Visual" (2018). Law Faculty Popular Media. 46.
https://uknowledge.uky.edu/law_facpub_pop/46

This Book Review is brought to you for free and open access by the Law Faculty Publications at UKnowledge. It has
been accepted for inclusion in Law Faculty Popular Media by an authorized administrator of UKnowledge. For more
information, please contact UKnowledge@lsv.uky.edu.

Getting Visual
Notes/Citation Information
Michael D. Murray, Getting Visual, 82 Bench & B., Nov./Dec. 2018, at 24.

This book review is available at UKnowledge: https://uknowledge.uky.edu/law_facpub_pop/46

EFFECTIVE LEGAL WRITING

Getting

VISUAL
BY: MICHAEL D. MURRAY UNIVERSITY OF KENTUCKY COLLEGE OF LAW

N

ow or in the very near future, legal
briefs and office memoranda will use
color, graphics, photographs, embedded
videos, active links, depictions, and diagrammatical elements. In other words, the
instruments of legal practice will be highly
visual.1

An attorney or counselor at law can supplement or even replace several pages of
narrative or legal reasoning with a graphical visualization of the communication—a
photograph, a cartoon, a painting, a model,
or another form of visual or graphical rendering—and in so doing, improve the
document’s communicative and persuasive
potential.3
How does a visual improve the communication or the argument? Because visual
imagery is not only faster than words, it is
better than words. Visual images possess
nearly instantaneous cognitive and communicative power.7 Visual devices work at
microsecond-level speed to communicate
ideas and attain the audience’s adherence
to the meaning and truth of the ideas communicated, and thus are able to persuade
the audience of the truth and propriety of
the speaker’s communication faster than
verbal media. Brain science demonstrates
that images allow greater perception, comprehension, and retention of information.8
The power of visual media works both
offensively and defensively when attorneys
are designing effective visuals for advancing their cases and raising objections to or
attempting to counter the rhetorical effects
of an opponent’s submission.9 As a result,
the use of visual images as tools of rhetoric
and narrativity in litigation carries with it
an enormous responsibility not to abuse the
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Exhibits used as legal argument regarding
allegedly infringing cell phone designs in
Apple v. Samsung. 2
4

Images and video can
be used substantively
and argumentatively, to
prove facts or strengthen
a legal argument.
5

6
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power of images. The power of visual rhetorical devices in legal discourse requires a
careful attention to the author’s ethical and
professional responsibilities not to use the
power to confuse, mislead, or overwhelm
the reasoning power of the audience.10

In conclusion, visual devices are a powerful and even recommended form of legal
communication if they are used to construct knowledge and understanding of the
meaning and message of the communication and do not mislead or prejudice the
audience’s reception or understanding of
the communication.
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